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Abstract

This Progress in Tourism Managemedper seeks to review the development of
geographical contributions to the study of tourism over the &stdk. Given the
limited number of surveys of geography published in academic jiswsimee the 1970s,
it is particularly timely to question and debate wherestiigect has evolved to, the
current debates and issues facing those who work within the sabgbavhere the
subject will evolve in the next five years. The papestigctured around a number of
distinct themes to emerge from the research activityofjtaphers, which is
deliberately selective in its coverage due to the camss of space, but focuses on:
explaining spatialities; tourism planning and places; developarghits discontents;

tourism as an ‘applied’ area of research, and future prospects
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1.Introduction

Geography has as its central concerns a focus on place aspmheavironment.
Geographers and the various institutions of geography, in theofceisademic
associations, departments, journals and other geographical opesiieshing outlets,
have also long contributed to the study of tourism (Lew 2001; HdlPage 2006),
enriched by a long tradition of doctoral theses in tourism byrgebgrs or supervised
by geographers (Jafari and Aaser 1988). However, the impendiegeretirement of
a number of geographers who have contributed substantially tatheattourism in
recent decades such as Richard Butler (Western Onan@ada; Surrey, UK), Felix
Juelg (Vienna, Austria), Peter Murphy (Victoria, CanadaJ tabe, Australia), John
Pigram (University of New England, Australia) and Geoff Wlaterloo, Canada),
combined with the emergence of a new generation of geogsaphemgeographical
thought, suggests that a review of the state of theifieddtremely timely foTourism
Managemenas it has almost been publishing articles by geographengéoly 30
years. Given the limited number of reviews published oni¢he énd its contribution to
tourism studies and management (Pearce 1979; Mitchell and MurphyBuar;
2004), a review of recent literature is particularly pertirie question and debate where
the subject has evolved to, the current debates and fesu@s those who work within
the subject and where the subject will evolve in the futdteeh of the interest by
geographers in tourism and the wider domain of leisure stualiebectraced or dated to
an interest in tourism and recreation by geographers thatreihe pre-1945
development of the discipline and the post-war boom in many caupfrgeography as
a subject of study in Universities and other institutasigiier education (McMurray

1954; Wolfe 1964; Hall and Page 2006). Nevertheless, while the &slddme long
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established theoretical and applied interests a number of stdlstew developments
and research foci have emerged in recent years, letadihg notion of tourism

geographies, i.e. that there is more than one paradigmatiaappgowards the

geography of tourism and tourism management.

At an institutional level the geography of tourism appearssdtgiance to be
reasonably healthy as demonstrated by recent contributiorGdmpanion to Tourism
(Lew, Hall and Williams 2004), published as part of the Bladk@empanions to
Geography Series, which are predominantly by geographers. Gitljsadso documents
the dominance of geographical subject matter in journals iddexeatabases such as
CABI’s Leisure, Recreation and Tourism Abstraasswell as the databaGeography
illustrating continuity in the subjects interest since review®earce (1979) and more
substantive volumes of research outputs that emerged in thedr@B2990s with the
development of a number of influential texts by geographersvathieson and Wall
1978; Pearce 1981, 1989; Shaw and Wiliams 1994; Hall and Page 1999tthse
growing demand for undergraduate education predominantly withingonoges based
in geography departments and, to a lesser extent, in environrseemntigls and resource
management. In educational terms, the subject would alsapgigar to be buoyant and
still in an expansionist mode, though clearly not of the saale as the 1980s, when
much of the initial growth occurred globally. Furthermoredeisiled below,

geographers have made a substantial contribution to the fieddregm overall.

The geography of tourism is now taught as a course in over 50 ghgglapartments
in North America while in Europe a number of departments ofrgeby have
expanded to include tourism as an offering, with some evanging names to

represent this shift, e.g. University of Iceland. Indeedynastitutions even offer joint
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degrees where tourism and geography co-exist side by sidehahpsrticularly been
the case in the transition economies of Eastern Europewdwism has been regarded
as a way of increasing the relevance of geographical tiegair offerings. Several
geography associations also have specialist groups with toasisnfiocus, often in
conjunction with leisure and recreation. The latter areagbastorically important in
terms of the development of tourism geography (Butler 2004) buhywasca result of
increasing mobility in society which has blurred the distomcbetween recreation and
tourism, is increasingly used virtually interchangeably wotlrism, especially day-
tripping (Hall 2005b). Academic societies with specialty gronpide the Association
of American Geographers, the Canadian Association of Geogsagphe the Royal
Geographical Society/Institute of British Geographers, wiiitthg specialist groups
also exist in French and German speaking geography. Attdreational level a
tourism oriented group has existed in various forms since 1972 imternational
Geographical Union (IGU), the global association of national iggy associations.
From 1994-2000 it was known as the Study Group of the Geography of Shigtaina
Tourism, while from 2000-2008 it was a Commission for the Studyoafism, Leisure
and Global Change. Name changes that themselves reflesttifiirey focus of the
geographical imagination. The Commission was particularlgesstul in attracting
participants at conferences and meetings and had somelafgbst paper programmes

at the IGU meetings in Durban (2002), Glasgow (2004) and BrisRaoé

A specific journal,Tourism Geographiedited by Alan Lew and published by Taylor
and Francis, is also available while the publication of a murabtourism geography
texts in multiple editions also indicates ongoing demand for gebgrally oriented
teaching material (e.g. Pigram and Jenkins 1999; Shaw andM&IR002; Lew et al.

2004; Shaw and Williams 2004) although a number of these are maealgg
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oriented works that may be used for courses on travel geogryhyévidoff et al.

2002; Hudman and Jackson 2003; Boniface and Cooper 2005; Lew, Hall and Timothy
2008). Nevertheless, tourism geography usually only gets passtngwledgement in
some of the disciplinary surveys of geography (e.g. JohnstoSidad/ay 2004)

including reviews in geography journals (Gibson 2008).

With the institutional grounding of tourism geography it could $mimed that the field
has a firm foundation. However, one of the growing trends for gebgrs with
doctorates in tourism, at least in Anglo-American geograptigr ihem to migrate to
teach and research tourism in business schools with many foamsinginess issues
(e.g. see many of the contributions in Coles and Hall (2008malbn international
business and tourism), although environment and place remaincaghifiemes. For
example, in the UK the graduate tourism programme thattodeelbased in the
Department of Geography at the University of Exeter is nsgd@ the Business
School, while in Australia and New Zealand a number of bussetssl tourism
programmes are staffed by geographers. As Hall and Page (28@8yed, themselves
both now located in business schools, the growing movement of reagyagphers
away from departments of geography may potentially serwee&dken the field of the
geography of tourism in the long-run, especially as institutionakpres may mean
that such individuals are not encouraged to maintain contactheitreld through

research and publishing.

The difficulties encountered by tourism geographers are argfeadag by a number of
geography’s sub-disciplines (Johnston and Sidaway 2004). As Janiée tkiem
President of the Association of American Geographers notedttbeems unlikely that

the movement towards interdisciplinary and hybrid units will dishirnn the near
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future. While remaining vigilant in supporting geography as a distmfield, we also
need to pursue efforts that will permit geographers to thmivew territories and to
learn to build and sustain interdisciplinary ties’ (Monk 2001F),example, in areas
such as geographical information systems and techniquestiafl spalysis.
Undoubtedly many of the main contemporary issues with which tomignagement
deals (i.e. environmental change, destination management, huoh#itynare related
to geography. Yet disciplinary relations and spaces are, as Mws&lf acknowledged,
shaped by local academic politics and funding opportunities. Intteedlosing or
structuring of academic space has been a significant atkscoksion by geographers
with respect to the role of various national researchsassnt exercises (Page 2003,
2005a; Hall 2005a; McKercher 2005; Coles and Hall 2006), in which tolngsm
usually been ‘lost’ in the interdisciplinary spaces betweembss and social science
disciplines or has been explicitly tied in with business dis@s. For example, in the
case of New Zealand’s Performance Based Research Fundirsgriitaassessed as part
of the marketing and tourism category within business and maeageguch a
situation significantly problematises the place of tourism gty in institutional
terms. Should researchers in countries which have natigeslnd performance
assessments submit to social science or business stud@s, joa in some cases
environmental science or sports? Regardless of which panetissudns are made too,
tourism historically may not have been favourably considereah appropriate subject
of academic study and tourism journals may not be known by meoifrergew
panels, particularly given the relatively limited numbafrsourism and even geography
journals in bibliometric analyses such as ISI (Paasi 2005;26@86a). Indeed, such a

situation is mirrored in Gibson’s (2008) comment with respect that
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Tourism geography has its own geography of production and circulation,
variegated dif- ferently than for other parts of geograftstill struggles to
pervade publishing in ‘global’ journals, and yet, when eventagdpearing
elsewhere, tourism geography appears to be on the wholecosmm®politan. To

me this seems an important — even defining — contradictitouabm in

contemporary geography (Gibson 2008: 418).

Table 1 indicates the publication of tourism oriented aHitleselected leading
international geography journals from 1998 to 2007. AlthdRigigress in Human
Geographyhad not published any tourism specific papers in the time pexaained it
should be noted that it published two relevant articles in 20@8I@il 2008), including
the first of three progress reports on the geographies of tohyi<aibson (2008)
representing the first time a systematic review of toutissbeen provided by the
journal. Interestingly, Gibson (2008: 407) comments, “Although not tadeously by
some, and still considered marginal by many, tourism constamt@aportant point of
intersection within geography, and its capacity to geloaiitintegrative and imperative

research appears to be increasingly realized”.

Therefore, in one sense tourism geography may find itselpatipheral intersection of
the social sciences despite the major contribution it has todte establishment and
development of knowledge in tourism studies. However, despitesssanguine
possibility it is nevertheless clear that geographers hae ra substantial contribution
to the study of tourism in recent years, even if, in soases, the wider field may not
even recognise them as ‘geographers’ or their conceptualisasdgsographical’. For

example, McKercher’s (2008) analysis of the most frequesitibgl tourism scholars
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indicated that nine of the 25 most cited tourism scholars 1910 to 2007 have
graduate qualifications in geography (names and rankings: MikladldB], Richard
Butler [5], Geoff Wall [8], Douglas Pearce [10], Don Getz [X3teg Ashworth [15],
Allan Williams [19], Martin Oppermann [22], Stephen Pagq)[2Bd seven of the 25
most cited in the period 1998-2007 (Michael Hall [1], AllaillMims [5], Stephen Page
[12], Nigel Morgan [15], Bob McKercher [18], Gareth Shaw [224]IBn Timothy

[23]). Furthermore, as noted above, it is perhaps as inapprojori@i& of a ‘tourism
geography’ — even though there are linking concepts of space guld@nvironment to
such a field — as it is to talk of a single approaclotwism. Instead, while institutional
geographical collectivities exist there are in fact a @asfgourism geographies marked
by differences not only in subject but also in philosophy, methot& aod funding.
The remainder of the review therefore seeks to identify sirtiee main developments
with respect to the various tourism geographers’ outputs ptymanielation to tourism
management since the earlier reviews by Pearce (1979heMiemd Murphy (1991)
and Butler (2004) and to identify some of the main contributions andlnaots as
well as issues and directions. Given that entire books havedeseted to trying to
provide an overview of the field it must of course be acknowiddgat space clearly
does not permit inclusion of all worthy publications, while thenary focus is also on

literature published in English.

INSERT TABLE 1 HERE

2. Explaining Spatialities

Arguably one of the most well known contributions by a geographéetttrism field

is that of Butler's (1980) Tourism Area Life Cycle (TAL@espite criticisms that
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tourism is undertheorised (Franklin and Crang 2001), usually by pebplse
theoretical positions have not been taken up in the broader tditesmure as much as
their proponents would have wished, the TALC remains a aidarator of the
importance of theory in tourism research. As Oppermann (1998: 1&@): nButler’s
model is a brilliant example of how scientific progress couldsiodild work. ...
[having] been scrutinized in many different contexts with medaifons suggested to fit
specific situations and circumstances.’ The TALC is on@imost well cited articles
in tourism if not the most cited (Hall 2006a). It is not thiemntion to cite all articles that
reference the Butler paper over the past decade but insteatktthe significance of

the publication of a two-volume edition on TALC applications and quiscedited by

Butler (2006a, 2006b).

The discussions on the TALC by the various contributors to the tlones on
indicate the importance of understanding the diffusion of ideasnipwithin
disciplines but also between disciplines. For example, &gy of debate in relation
to the TALC is the relative importance of marketing and gegalgjcal/spatial ideas
regarding life cycles, with several chapters arguingttiespatial dimensions of the
TALC have not been sufficiently appreciated in the majaritwriting on the TALC
(Coles 2006; Hall 2006b; Papatheodorou 2006) nor the wider debatescilnaedc
within geography as to the significance of model building aedphilosophy of
knowledge in which the TALC should be seen. Although these gméisant issues as
a case can be argued that its relative lack of predicéipacity without an
understanding of its spatial dimension may mean that it dodamuion as a model
that can contribute to theory development in an orthodox sense. IthEadALC is
much more widely cited in tourism journals than it is in gapby journals even though

it was originally published in th€anadian GeographeAlso of significance for the

10
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present review is the wide range of applications and contewtiah the TALC has
been placed in the Butler volumes including authenticity, abessorts, economic
geography, entrepreneurship, heritage, island states, rigiéoka, natural areas, resort
restructuring, retailing, rural areas, spatial interactsoistainable tourism and urban
tourism. As, to an extent, they also reflect many oftlagor themes of geographical
research in tourism overall (see also Williams 1998; SiraWilliams 2002; Hall and
Page 2006) and link to a longstanding interest of geographers amnéxgpland

describing why, how and where people move to engage in leisurentoamd other

forms of voluntary movement.

One of the more interesting and theoretically informed devedogsrin tourism has
been the engagement of geographers in the development of sooicetbility (e.g.
Bell and Ward 2000; Frandberg and Vilhelmson 2003; Coles 20@di, 2005; Hall
2005b, 2005c; Coles and Hall 2006; Burns and Novelli 2008), which although ofte
associated with the work of sociologists such as Urry (200),eds a substantial
spatial dimensions and academic legacy dating back to the #3&02005d). Indeed,
both the sociological and spatial traditions of mobility steidiave drawn upon time
geography (Carlstein et al. 1978) as both method and inspiratioBézgenholdt et al.
2004). Time geography examines ‘the ways in which the produatimegproduction
of social life depend upon knowledgeable human subjects tracing omizedtpaths
over space and through time, fulfilling particular projects wheslizations are
bounded by inter-locking capability, coupling and steering constra{®tegpory1985:
297), and has been influential in the development of idesisuadturation (Giddens

1984) as well as in understanding travel and economic flowsattedns.

11
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The ‘mobile turn’ in sociology has been likened by Urry (2004hasnew social
physics’. However, Hall (2005d) argued that in developing a neialguuysics that the
contributions of ‘old’ social physics should not be ignored (see $t6\®&0) and
suggesting that there were ways of integrating qualitatideqaantitative approaches to
human mobility, as well as reiterating the suggestions a#Catl al. (2004, 2005) that
there was a need to develop a coherent approach to understandamggthef
mobilities undertaken by individuals, not just the category of ttsuisom such a
position tourism and associated mobilities need to be understeodn individual's
and co-decision-makers lifecourse as well as over thetyodéla trip. ‘Without such an
approach... we are forever doomed to see tourism’s effects wihlg destination scale
rather than as part of a broader understanding of mobility’ @@88: 15). Indeed, Hall
(2005d) argues that if the analogue with physics is to be anaéat then macro-level
guantitative accounts of patterns of human mobility can bededaas classical
Newtonian physics in which the description and prediction oétrfmws and patterns
can be undertaken with a reasonable degree of certaingy miuto-level accounts of
individual human behaviour can be likened to quantum physics irhvénrigreater
uncertainty about the paths of individuals exist. Neverthelelsgianships clearly exist
between the different paradigms of physics as they do beiwgieidual and collective
tourism behaviour. The substantial contribution of tourism geograpbe
understanding the spatial attributes of tourism (e.g. Lew andekétier 2002, 2006;
McKercher and Lew 2003; McKercher and Lau 2007) may therefove s shed light

on the behaviours of individuals — and vice versa (Li 2000; 2041bb).

In the development of the ‘mobile turn’ in tourism geography stliomkg have also be
drawn to studies of diaspora (e.g. Duval 2003; Coles and Timothy Po®4] and Hall

2004) and migration (e.g. Kang and Page 2000; Williams and Hall 2008; Hall and

12
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Williams 2002). Arguably the increased awareness of thepiaiebetween tourism and
migration within the context of contemporary globalization, tratignalism and
mobility is one of the strongest theoretical and empiricalrdmrtons of tourism
geographers since the late 1990s. Shedding insights on labour migfdtlem and

Hall 2000; Uriely 2001; Hardill 2004; Williams and Balaz 2004, 2005/isvils 2006,
2007), return migration (Duval 2002, 2003, 2004), retirement migréKing et al.
2000; Williams et al. 2000; Gustafson 2002), student migration (KiddgRaliz-Gelices
2003), second homes (Muller 2002a, 2002b, 2002c, 2004, 2006; Muller and Hall 2003;
Hall and Mller 2004; Mclintyre et al 2006; Visser 2006; Tuulentie 200¥% human
mobility over the lifecourse (Hall 2005b; Frandberg 2006). In additi@empirical
research on mobility has been aided by developments in traekihgalogy and spatial
information systems that can provide a powerful analysis ténpatof individual
mobility (e.g. Shoval and Isaacson 2006, 2007a, 2007b; Lau and Me&l&@b7) and
the associated impacts of visitor flows (e.g. Boers ant&lic2007; Connell and Page
2008). Although it should be noted that the connection between tourtstnaasport
studies is actually surprisingly weak in comparison to #st amount of research
undertaken in transport geography with respect to human movéengntumsdon and

Page 2004; Page 2005b; Duval 2007).

The interest in understanding tourism related patterns awd fiave also been
extended to unraveling the complex international tourism sy$fesearch on global
commodity chains (e.g. Mosedale 2006, 2008) has drawn on a nundoeroés and
influences within economic geography and political economy (eegBston 1991;
Agarwal et al. 2000; Hudson 2004; Hughes and Reimer 2004) as watrasdcial
theory and cultural geography (e.g. Jackson 1999; Ateljevic and D003 2004)

and has potential as a specific means of expanding tourismateseatransnational

13
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corporations and cross-border operations. The value of commodityastaysis is that
it provides a more comprehensive account of production, distributioocarsdimption
than simply looking at tourism satellite accounts (TSA) @mgith 2004), tourism
competitive indices (e.g. Hall 2007a), distribution channels Regrce et al. 2004) or
supply and value chains. Whereas distribution channel analysgdorple evaluates
channel organization and operation for improved tourism marketmgmnodity chain
analysis helps reveal the system of international tourisimnscand the qualitative
change in process at each step of the chain (Mosedale 20§8ably, such approaches
have facilitated a far more nuanced understanding of globaldgaoalomic
relationships in tourism (Milne and Ateljevic 2001) than fromuiiog on TSAs,
distribution or value, as important as these might be in ¢thwairright. Indeed, Smith
(2007) points to the value of moving our understanding of tourism beyoriGie
dimension by examining tourism as a tradable service frompetspective of the World
Trade Organisation which has a different way of definingtesating tourism in

contrast to other organisations like the UN-WTO, World TravelTmgism Council or

the World Economic Forum (see also Coles and Hall 2008).

Research on international tourism flows has also ledetatgr connectivity between
tourism geography, international business and economic geogradpeyabk included
attention to international trade in services, the relatissbetween labour mobility and
concepts of citizenship, internationalization of tourism bisses, and place marketing
and the experience economy (Richards and Wilson 2007a; Colesafir&@B). Hall
and Coles (2008) describing this confluence as being part ahtitglities of
commerce’ in which tourism is embedded. However, theyradsed that significant
disciplinary boundaries exist in seeking to gain an improved uiageliag of the

different modes of trade in international services, but tleetivas significant ‘natural

14
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ground’ between International Business and Tourism studies, aairgphers often
having connections to both disciplinary fields. Therefore, tougeography in general
has the potential to expose some of the limitations of extarkt evotourism
management in terms of (cross-border) location, the dominaof esenomics-

influenced understanding of location and the firm, and a faituexamine the internal

workings and processes of business.

At the same time as links have been developing betweenra@ogeography and
tourism geography so too has there been greater interplagwitiral geography and
social theory (Cartier and Lew 2005; Minca and Oakes 2006). Argtlablwork has
been most pronounced in the work of Aitchison (2001, 2005), who has predded
significant gender perspectives on leisure and tourism geograpbie®ll as a broader
text on cultural geographies of tourism and leisure (Aitch&tai. 2000). Crang (1997)
and Crouch (1999, 2000) who have focused on everyday tourism and peesciiees,
such as visiting allotments or the translation of hobbiesrgatests into tourism-
related activities such as visiting gardens as vistteaicions (Connell 2004, 2005;
Connell and Meyer 2004) and their embodiment in tourism practiogelbas the role
of visual culture in tourism (Crouch and Lubbren 2003; Page et al.2006)
interesting development as also been the connection of doepaytto an improved
understanding of hospitality and host-guest/local-non-local encowagersorm of
social practice (Barnett 2005; Bell 2007) which may provide are&@tionship
between geographical studies and hospitality managementithiedess, the potential
of social theory and much contemporary cultural geography to moreagjgriefiorm
tourism management, as opposed to the study of tourism pemlasearea that requires

greater investigation.

15
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Intersections between tourism and political geography and thddrpolitical field has
taken several directions including issues of borders and pobticaidaries (e.qg.

Church and Reid 2000; Timothy 2001, 2004; Prokkola 2007), governance and regional
institutions (Church et al. 2000; Timothy 2003; Church 2004), and a numbfeoént
approaches to the central political issue of power, withetheihg contribution perhaps
being a monograph edited by Church and Coles (2007) that demoristeatesnection

of a number of geographers working in tourism to the various thesrapproaches

towards power.

The critique of neoliberalism that has been a signifidaere in human geography has
not been addressed to the same extent in tourism geograpbyghlia number of
significant publications exist, especially in a developmentesarge.g. Desforges 2000;
Hannam 2002) as well as with respect to concepts of destinafiiacer
competitiveness (Hall 2007a). Concepts of political ecology hsaebeen utilized to
examine tourism and development processes in island destinatissif@ 2003a,
2003b). However, while issues of politics and power have foarggnificant

backdrop to resource management and policy and planning debatessmtihie has
perhaps not been as much overt critical connection betweearetically grounded

studies power and tourism planning as might be expected.

3. Tourism Planning and Places

Tourism planning, along with associated research on the implatcigrism, has long
been a major applied contribution of geographers to the studurigm (e.g. Murphy
1985). Recent years have witnessed not only new editions osavégaions of a

number of significant textbooks (e.g. Murphy and Murphy 2004; Hall 20083t

16
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the development of new fields of tourism planning which in therasdiave been
influenced by theoretical developments in urban and regional plaremgHealey
1997; Berke 2002) as well as by the business planning literatgr&famwell and
Lane 2000; Faulkner 2003). Long-standing planning debates, such asissues
participation and community-based tourism (Blackstock 2005) andlyrmanagement
(Gill 2004), continue to be featured in the literature (Siegal. 2003; Tosun and
Timothy 2003; Bramwell 2004; Tosun 2005; Dredge and Jenkins 2007) even if th
discourse at times utilizes that of business and focusstateholders’ and ‘visions’
rather than ‘public’ or ‘interests’ (Caffyn and Jobbins 2003;tBr2003; Murphy and
Murphy 2004). Such a change in discourse is a reflection not btilg @xchange of
different disciplinary languages as tourism geographers lotéigsiness schools but is
also reflective of some of the multidisciplinary approactmat occurs within tourism

which often regard organizational and public interests as logi@@nd the same thing

without adequate appreciation of issues of scale or relevance.

The mix of business and regional studies discourses can bd@emmmple, in areas
such as knowledge management (Ruhanen and Cooper 2004), netwistiesing
(Michael 2007), competitiveness (Hall 2007a), and innovation @allWilliams

2008) as well as the wider field of tourism and entreprenkipefateljevic and Page
2009). Much of tourism studies has tended to utilize ratheowaeconomic or business
approaches towards such subjects without adequately recogniztuntieptual
difficulties in transferring concepts from an organizati@ratommercial setting to a
spatial and social context (Hall 2007a). This is not to suggasgé&ographers cannot
contribute to understanding tourism businesses, rather it is tesubgt they tend to
emphasise the embeddedness of business and entrepreneurial behglamer and

context (Page et al. 1999; Getz and Carlsen 2000; loannides 200&n@etilsson
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2004; Hall 2004; Hall and Rusher 2004; Getz and Petersen 2005; Rogersan 2004
2004b, 2004c, 2005) rather than see the firm or entrepreneur acisuggtion. Indeed

it can be argued that tourism geographers arguably take @fSesiness location and
the production of space far more seriously than business arajeraant as they regard

location as far more than a mere factor if production atleconomic value attached to

it (Connell and Page 2005).

In some instances, ongoing research studies of the same(lgaleage and Thorn
1997; 2002) highlights the continuity in problems associated with sabtaitourism
planning where national tourism growth objectives may not be congsitbrthe
impacts this causes in spite of rhetoric associated vétisi@inable tourism
development (however it is interpreted): here the key quesirensustainable for who?
and sustainable for the resource base or the economy? Fingiggraphers have also
contributed to a better understanding of the regional and sgati@hsions of tourism
labour markets and their policy and planning implications (augdmark 2005, 2006;
Liu and Wall 2006; Chhetri et al. 2008). In fact several recetiques of sustainable
tourism and the evolution of the field, particularly thetcbation made by different
disciplines to this evolving field of study since the 1960s, fggtd major contributions
made by geographers to this critical area of researchilia&006; Page and Connell

2008)

Urban tourism has been a focal point of geographical resaaoshtee 1980s
(Ashworth 1992; Law 1992; Page 1995), primarily as a result of ecomestructuring
and change and associated place marketing, but also in contecpatific tourism
products such as hallmark events (Judd and Fainstein 1999; Aslandrifunbridge

2000; Pearce 2001; Richard 2001; Page and Hall 2003; Cartier ancdDD&)v Rlore
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recent research developments include particular attemtiethhic and heritage
precincts (e.g. Chang 2000; Timothy 2002), their gateway fun(®age 2001) as well
as the continuing relationship of tourism to broader processebaf ahange,
especially in the inner city or waterfront areas. Onhefmost significant
developments with respect to research on tourism’s ralebizn development and place
marketing has been its role within the notion of creataestries, regions or cities
(Gibson and Connell 2003, 2005, 2007; Bayliss 2004, 2007), whereby creiativity
regarded as being an important element of place competitsrandsdevelopment
(Richard and Wilson 2006, 2007a, 2007b). However, the notion ofvaedies and
industries and their capacities for innovation is by no means uncah{esy. Gibson
and Klocker 2004; Hall and Williams 2008). Indeed, within much ofiteeature on
regional studies and tourism, which views tourism as a fomagibnal development, it
has been described as a ‘low-road approach of serial reprodtetiier than a ‘high
road’ approach that utilizes tourism as a means to an @achis of accessibility,
enabling functions and quality of life (Malecki 2004; Hall 2007bll Hiad Williams
2008). In this respect tourism is the supporting infrastructurerréthe the driver of
change in the local economic landscape, a feature whidedé&s the downshifting of
tourism as a principal architect of urban regeneration to oneevahiged uses now
dominate the public sectors encouragement of cultural quarteseetwis in regional

regeneration.

The relationship between tourism and place change is cleatrigolated to urban
environments. Rural areas and the countryside have also longmeaesa of interest to
tourism geographers (Roberts and Hall 2001; D. Hall et al 2003, ,38&rular given
their role as an urban recreational hinterland and playgroundmyf arbanites

(Patmore 1983), especially in National Parks (Connell and 2@ Frost and Hall
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2009). Farm tourism continues to be an object of interest&@sgsling and Mattson
2002) although this has also been developed into a more thorougmatiamof the
role of tourism in the development of new distribution channels asitarmers markets
and other forms of direct marketing, sometimes describeabasaind wine tourism (for
reviews of this field see Hjalager and Richards 2002; hitand Hall 2006; Hall and
Mitchell 2008; Hall and Sharples 2008). However, the developmehe gfost-
productivist countryside in some developed countries also provides appestfor the
study of tourism and rurality as well as conflict betweeredéffit rural users. The role
of second homes in the countryside has been a significant thieiressed by
geographers (Hall and Muller 2004) with several publications ndimgxtent to which

a myth of displacement exists (Marjavaara 2007a, 2007b) assveltas of rurality

(Pitkanen 2008).

Several geographers have also addressed issues of codstar@ne tourism, some
from a protected area or ecotourism slant (e.g. Garrod asdi\2003, 2004; Cater
and Cater 2007) and conflict over resources (Funck 2006), while bénexeen
interested in the position of tourism within coastal managésteategies and resort
development (e.g. Coles and Shaw 2006; Agarwal and Shaw 2007). AsigthiBcant
area of research has been the impact of tourism on efaitsmarine megafauna such
as whales and dolphins (e.g. Orams 2002, 2005), while Preston-{289&s 2004) has

investigated the liminal spaces of the beach from his Dunzderfront.

Issues of peripherality (see Page 1994 for a review of theepts@pplication in
tourism), and the role of tourism as a potential mechanisecfaromic development in
such regions, has been a significant focus for many Eur@szgnaphers with there

being a significant overlap with rural geography and rural stzdiegell as nature-
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based tourism research (Saarinen 2003, 2004; Saarinen and Hallep@t)jally with
respect to wilderness areas and national parks (e.g. Sakitior2004; Saarinen 2005;
Mose 2007) and resource management and interpretation (e.g.ndaieder 2004,
2007). Because of their own location and national interesidiéNgeographers in
particular have made a very strong contribution to this fieldligviand Jansson 2007),
while both Nordic and other geographers in ‘new world’ countries Havenaitten
substantially on the relationship between tourism and indigenous p@opkegpheral
areas (e.g. Pettersson 2003; Tuulentie 2006; Viken and Muller BO@6r and Hinch
2007). Such research is important as studies of tourism pheeal regions in the

developed world can often be linked to the contingent margiratlimany developing

country tourism locations (Hall 2007c).

4. Development and its discontents

Development studies, whether regional or thematic, has lne@rea of interest for
tourism geographers for many years (e.g. Scheyvens 2002; Z@lf2y d’'Hauteserre
2003) and many of the seminal studies can be dated tae¢hE9B0s and early 1970s.
Several notable regional studies have been produced (e.gri¢iliind Balaz 2000;
Duval 2004b; Rogerson and Visser 2004; Aarlt 2006) although one of thenotalde
thematic developments has been the focus on tourism-povertgmshaps often
described under the term of ‘pro poor tourism’ (PPT) (TorresMordsen 2004; Hall
2007b), and particularly in the post-apartheid context of southerreA#.g. Binns and
Nel 2002; Kirsten and Rogerson 2002; Nel and Binns 2002; Rogerson 2002a, 2002b
2002c, 2003a, 2003b, 2004a, 2005, 2006; Visser 2003; Ndlovu and Rogerson 2003;
Gossling et al. 2004; Kaplan 2004; Visser & Rogerson 2004). InBeggbrson (2006:

55) suggests that South Africa ‘is a laboratory for the testimevolution of new
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approaches towards tourism and the planning of local economiogewsit’. The
perceived value of this relationship has been stimulatgdeiat part by the policies of

development institutions such as the World Bank as well ashNiWwTD — what is often

referred to as ‘poverty consensus’ (Mowforth and Munt 2003; Seimsy2007).

As Scheyvens (2007) emphasized in her analysis of the fegdeaic perspectives on
the relationship between poverty and tourism have varied yitete the 1950s. While
in the 1950s tourism was identified as specialization strategy that could help newly-
independent developing countries earn foreign exchange, in the 1970s anch&a8§0s
social scientists argued that poor people in non-Western camweie typically
excluded from or disadvantaged by international tourism developifigstis not to
deny the importance of reducing poverty, rather because many elpgsda pro-poor
tourism tend to overlook significant environmental, social aniigadlissues: ‘the pro-
poor development paradigm . . . is considerably circumscnbgs premise of
economic growth as the foundation of development’ (Mowforth and Munt, Z3)3:

A conclusion also reached in broader analysis of the ‘povertgensus’ (Storey et al.

2005).

The embracing of pro-poor tourism by some academics and conshigrdatso drawn
comparisons with the uncritical enthusiasm of some for ecstayButcher 2007). In
the South African context Brennan and Allen (2001: 219) contendeddbiaturism
was ‘essentially an ideal, promoted by well-fed whites.Scheyvens (2007: 232)
asked, ‘Could the same be said of PPT, or is it likelyetiver genuine, wide-ranging
benefits to the poor?’ Indeed, Scheyvens own work highlightsrtpertance of

connecting poverty alleviation approaches to broader issiw@smiwerment and the

22



Progress in Tourism Management: From the geography of tourism t&eographies
of Tourism — A review
role of place in development processes (e.g. Scheyvens 2002, 2008¢r for pro-

poor approaches to succeed.

Many of the issues raised in the pro-poor tourism debate t&vbeen extended by
geographers to the developed countries as well particularlyreggect to broader
discussions of welfare (e.g. D. Hall and Brown 2006) and e¢bic#y and Smith
2003; Fennell 2006a, 2006b; Fennell and Malloy 2007). However, theyave their
intellectual origins in the development of concepts of sustaihglaliernative tourism
and ecotourism (Saarinen 2006). Although the initial promise &f soiccepts has
arguably not been met given that sustainability has remariecal point for much
geographical research (e.g. Butler 1999; Aronsson 2000; Hall and#82@03; Teo
2003; Saarinen 2006; Weaver 2006), although with new focus on isshegssu
ecolabelling (Reiser and Simmons 2005; G6ssling 2006) and ecoltapgadint
analysis (Gossling et al. 2002). However, arguably one of thesigmsticant
developments, and one that provides interesting links betweesnhama physical

geography is that of climate and global environmental change

The relationship between climate and tourism has long begniicant research
theme that bridges human and physical geographical interestsligcgkowski 1985;
Harlfinger 1991; Gomez-Martin 2005). Given improved datasetsratkodological
improvements a new generation of climate and tourism iadobe Freitas et al. 2004)
as well as evaluations of tourism demand in relation toaticfactors have been
developed (Gomez-Martin 2004, 2006). However, increasingly the éd¢he
relationships between climate and tourism and recreatioghiiésd to be primarily
related to climate change (Scott, McBoyle and Schwarizeetr2004), and often with

respect to specific at-risk environments, such as alpirat(3206), polar areas
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(Johnston 2006) and wetlands (Wall 1998), or climate related aitraend activities,
such as skiing (e.g. Koénig 1999; Scott, McBoyle and Mills 2008kl and
McManus 2006; Scott, McBoyle and Minogue 2007) or nature-basedno(eig.
Scott, Jones and Konopek 2007). Nevertheless, substantial uncestaintynds the
long term implications of climate change for tourism flowstgras and destinations
(Gossling and Hall 2006a), especially given the capacitgdafstry, markets and

destinations to adapt to new conditions in both generating anelds destination areas

(Gossling et al. 2006; Hall 2006d; Saarinen and Tervo 2006; Simpabr2608).

Although economics has often been a focal point of public aitean climate change
(e.g. Stern 2006), geographers have historically played a noé&ganrexamining the
interrelationships between tourism and climate change (Soois and McBoyle 2005;
Scott, Wall and McBoyle 2005), both as individuals and disciplibaised research
teams or as part of multidisciplinary research progran{mgs Sievanen et al. 2005;
Peeters 2007). Indeed, geographers have often tried to exparahtieebrk of concern
by emphasizing the extent to which climate is only one, dfiogtily significant,
dimension of global environmental change (GEC) (Gdssling 2002;iG@gssid Hall

2006b).

Human impacts on the environment can have a global dimension iways. First,
‘global refers to the spatial scale or functioning of desy$ (Turner et al. 1990: 15).
Here, the climate and the oceans have the charactefistiglobal system and both
influence and are influenced by tourism production and consumptisecénd kind of
GEC occurs if a change, ‘occurs on a worldwide scale, oesepts a significant
fraction of the total environmental phenomenon or global resourceiéimet al. 1990:

15-16). Tourism is significant for both types of GEC.
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In addition to climate change, five other major aspectewism and leisure-related
alteration of the environment at a global scale are usightified: (1) the change of
land cover and land use as a result of tourism developmertisulzaly tourism related
urbanisation (2) the use of energy and its associated impapecially in relation to
transport (e.g. Gossling 2000; Peeters, Szimba and Duijnisveld @)Qfig exchange
of biota over geographical barriers and the loss of biodiveasityextinction of wild
species (Hall 2005e, 2006c¢), (4) the exchange and dispersata$eks(Rodway-Dyer
and Shaw 2005), and (5), demands, on sometime scarce, watees(Bpksling
2001). However, as review publications by Gdssling (2002) and Gosasicthblall
(2006¢) indicated, research on these significant topics showslemide variability in

coverage, methodology and quality.

Finally we should note that such stress factors on the glabddbeal environment are
regarded not just as an environmental problem but also onefesafecurity. In their
review of tourism crisis, safety and security. Hall, ®thy and Duval (2004) suggested
that our understandings of security in tourism needed to expand begidrwhl

security issues such as terrorism (Hall 2002) to embrace broaderstandings of how
tourism is implicated in changes in the global economic, k@métical and
environmental system as well as how to manage and solvelsanbe. Yet in spite of
these valid contributions to the development of tourism knowledggbgraphers,
within the discipline of geography, a number of tensions exiglation to the
development of such subject specialization, many of whiclhauenbent upon the
perception that tourism studies is an applied and vocatiogaleand not a mainstream
area of study that is theoretically valid to pursue. Farbason, it is pertinent to

consider some of these debates as they have dominated gecingehthe 1970s may
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contribute to the peripheralisation of the sub-discipline dsaseavithin tourism
geographies itself. Indeed much of the debate hinges upon thesingrezcognition

that knowledge and knowledge management (Shaw and Williams 20@&@hsea key

area in tourism studies.

5. Tourism as an ‘Applied’ Area of Research: Problems fothe Discipline or a

Valid Contribution to Society?

In geography, basic research aims to develop new theory ahddsehat help explain
the processes through which the spatial dimensions of phgsidadr human
environments evolve. In contrast, applied research uses exgstiggaphic theory or
techniques to understand and solve specific empirical probldatisahd Page 2006).
Whilst some critics of this categorisation point to the laickalidity in differentiating
between the rationale of research and its intended use,isreemwidely accepted
premise within academic geography (see Johnston 2000 for more thetizihere are
clear divisions between pure and applied research. Th&eales particularly relevant
for tourism given the commercial focus of the subject mattdrthe debates aired
earlier on the lack of embeddedness between the spatial fogasgphical research
and the business and commercial practices of tourism. Pacione &1€9€9eveloped
the argument of ‘useful knowledge’ which also raises thetmae criticisms of what
might be non-useful geographical knowledge and useful for whom? ldowev
practice, this dichotomy between pure and applied knowledge hastedeamains
extensively laboured, particularly to question the acadenhie & applied research.
As Johnston (2000: 696) observed, ‘Workers in the various fragnuér@epgraphy]

seek to establish their relevance in very differentsiyahich occasionally stimulates
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debates over what should be privileged in disciplinary promotexctalities: for too

long, the concept of relevance has been narrowly construed’.

Yet the debate of applied versus theoretical knowledge has reowelsvated beyond
the level of geography as discipline and is becoming sigmififor tourism as a whole
(Ruhanen and Cooper 2004; Shaw and Williams 2008) as many unigezsitigace
government objectives and funding for increasing knowledge traassfeairt of the
knowledge management agenda to improve the skill base anccreaeailable to the
wider economy. Perhaps, as Harvey (1984:7) commented, ‘geodsafainyoo
important to be left to generals, politicians and corporaefsshNotions of applied and
relevant geography pose questions of objectives and interestd.serVhere is more to
geography than the production of knowledge’. By engaging with thecpatudi private
organizations outside of the academy, applied geography has &etotrio make to
society, even if there are questions about the values andivbgeof applied research
and its potential uses. Examples of such applied researeb dreerse as tour guiding
(Black and Weiler 2005), crime (Barker and Page 2002; WalkePagd 2007), crisis
management for avian influenza and pandemic flu (Page 20@6), distribution
channels (Pearce and Schott 2005; Stuart et al. 2005), second(Miittesand Hall
2003) and disability (Shaw and Coles 2004; Shaw et al. 2005; Pacie2@d7).
Indeed many consultancy or ‘third stream’ research projaisis referred to as mode 2
knowledge (Gibbons et al. 1994; Coles et al. 2006) (in comparishmwaide 1
knowledge that originates within centres of higher education) feswutted in often
highly-cited academic outputs in addition to the reports reduiy the sponsoring

organization.
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One recent area of useful development for applied geograplsealroh has been in the
use of GIS. GIS, developed by advances in computer hardwaiusoéware (such as
ArclInfo), incorporates more sophisticated systems to sequehy, present and analyse
data in a spatial context. This enables geographers & dssision-makers in making
planning decisions. Butler (1992) outlined some of the possible predmémmg roles

of GIS in tourism as did Elliott-White and Finn (1998) but thésatiion has been
dependent upon the skill-base of the geographer and often sdodusgy or research
council funding in order to collect the large amounts of datadet the requirements of
creating a representative sample to derive meaningfultsésom the GIS-related
mapping outputs (e.g., Forer 2002; Becken, Vuletich and Campbell 26@fedtingly,
this represents a major opportunity area for those more applieshta@searchers to
try and understand probably the most problematic area of tourssarch: how the
dynamic of time is built into models of tourist activity sotttiee interactions of time,
space and tourist activity can be more properly understood tsivéhignite resource
base which visitors utilise can be managed in relationeaiming of demand and the
availability of supply (e.g. Shoval and Isaacson 2007a; Bowi<Cottrell 2007; Chhetri
and Arrowsmith 2008; Connell and Page 2008). Whilst the tourism igchesrbeen
adept at developing research tools to understand the spatatipgent demand for
tourism products by using yield management epitomised by thedstatlines at a
macro or destination level, it is the micro level impadt®urism within and at
destinations that will continue to offer fruitful reseaedendas for tourism geographers
for the foreseeable future. However, there is a danger #ay of the spatially-
analytical tools of the geographer will be usurped by other apm@gshrchers such as
economists who are showing interest in GIS as a tool to #ssimtin bringing a greater
realism into the demand for more spatially contingent modetseedmpact of tourism,

which whilst in their infancy, will only grow through tim&he continued relevance of
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applied geography based on external funding reflects that &sie tenets of Mode 2
may have increasing relevance to tourism studies within hgghecation in a manner
that, as yet, has not been identified” (Coles et al. 2006: 300)Hicih appear to have
substantial potential value for problem-focussed post-disciglemaproaches in
tourism, especially such cross-disciplinary problems as dieuad global
environmental change. Similarly, Hellstrom et al. (2003: 251-2) thatealthough
disciplinarity and paradigmatic policing within disciplines haslitionally guided
researchers towards particular problems, new modes of knowledge tndue
necessary that challenge, ‘received understandings of dmsgipfi (for instance, a

hardcore of interrelated common concepts and questions that goidenpichoice

together with a corresponding social organisation)’.

6. The Future

Any review of the contribution of a discipline to the study of tauris usually
characterized by a combination of continuity and change: intiesé are the basic
tenets underpinning the geographer’s analysis of tourism and areepett the
analysis of the wider development of the field over the lastdke or so. This review
has been necessarily limited in scale and scope due $pdbe available, but it does
seek to illustrate the change, evolution and new directitmshviourism geographers
have engaged as well as debates within the subject agsaRrreviews of
geographical studies of tourism (e.g. Butler 2004) have notedtfilatthe fields of
tourism and recreation studies remain outside much mainstreatemic geography,
geographers have made considerable contributions to the understdrdungsm and
recreation phenomena even if treated as different ends sénhe spectrum - our

leisure lives and the way we use the free time we Havan extent several of the
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geographies of tourism, and particularly those dealing more gireitH tourism
management issues, exist outside the corpus of whateverigimedescribe as
mainstream geographies. While institutionally, tourism ggugravould appear to be

in reasonable health, there are a number of challengesesjibct to cross-disciplinary
mobility that affect the discipline as a whole and the subialise in particular as well
as the impact of research assessments (Coles et al. R@d8)theless, a number of key
areas of development emerge, particularly with respebetspatialities of mobility and
global environmental change. The latter continuing the ‘impaadition in tourism

studies but reflecting a far more sophisticated account of clangeious scales than

previously appreciated.

Several of the issues identified in this review #ely to continue and if not intensify
in the immediate future particularly in an environment incufgovernments are often
providing more direction in terms of research areaswikyund and courses they will
support. A key issue will clearly continue to be the tension é@tvapplied’ and
‘theoretical’ research, particularly given the increagirgssure being applied to public
universities with respect to developing closer relationshigs business and attracting
more ‘third stream’ funding. This is occurring not only withirogeaphy but is also a
significant issue in other academic areas such as basioksols and environmental
studies where geographers are employed and is arguably pavader issues
surrounding the role of universities and their research in cquery society.
However, for a field such as tourism geography the pressuoesmduct industry related
research are likely to be substantial given the inteapogt of some tourism academics
that their role is to undertake research for the tourism indrather than of the

industry.
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Another tension exists between the disciplinary drives inhemeesearch assessment
exercises (via the subject scope given to panels) anddieasingly multiple
disciplinary nature of the academic units within which geplgeas are located. For
example, in Australia and New Zealand universities dseobeginning of 2008 there
are now only two departments of geography remaining as separtsteAll other
departments have been combined with environmental studie®ncasj anthropology,
development studies, natural resource management, planning or geaiutyr. S
pressures exist in Europe and North America as universitynadrations seek greater
management efficiencies. Such structural change may welllbiagre¢erm effects on
the skill mix sought by such departments. The multidisciplimatyre of many tourism
departments, especially in business schools, may also downptey} skifls, with only
Nordic business schools tending to have departments, sectionstadrg linkages to
economic and social geography as part of their academitusasicAdd to this the
debates in universities over the critical mass necegsaaydiscipline to function

academically (and financially), then geograjpley seis more inclined to give way to

more multidisciplinary groupings.

Therefore, it is not surprising to find that much of the mgbditd migration of
spatially-trained geographers to business school settinggebasaccompanied by a
growth in the subject of tourism studies outside of the nblbmandaries of what was
identified institutionally as geography. Ironically at agimhen geography has seen
challenges to its position as a subject, there has besatiae failure to embrace an
opportunity available to grow its significant role in acadeparifolios of universities.
The perceptions of geography departments in the 1980s and 196Qssrhas a
vocational and applied area devoid of theory and scholarly puasaits misnomer as

this review indicates. Geographers have provided one of the ptisalgacts and
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several of the pillars supporting the intellectual developmietmusism since the 1970s,
but especially in the boom years of the 1980s and 1990s, refladtezlresearch

outputs reviewed here.

The loss of spatiality in some areas is interestinglycheat by its adoption by others.
As noted above, the ‘mobile turn’ in sociology has been subdtamiuenced by
time geography while spatial systems approaches such as Gli&teavhave their own
departments or units separate to that of a geography departntzed, it could be
argued that there is increased convergence between seasechtourism geography
and the sociology and anthropology of tourism as well as culturgd@stiecolonial
studies. Although, in contrast, the increasingly substantiatibatiobn of geographers
to understanding tourism’s role in regional development, entrepreimp and

innovation is arguably still retaining a strong emphasis ore@ad space.

Tourism geography is therefore caught within some of the broéadgions that exist
within the field of tourism studies as a whole with respethe reasons why not only
research is conducted but also that the academic if@titfttourism exists at all
(Coles and Hall 2006; Hall and Page 2006). We can conclude thitt laas occurred
from Pearce’s (1979) geography of tourism to geographies o$moulout with an
important caveat: that the definition of what constitultesgeographical focus of
tourism has been expanded substantially with the wider comtmisufrom other social

science subjects, especially sociology and cultural studies

The geography of tourism is therefore at a crossroads. On thendea number of the
research areas exist within the subject which depitits atrongest such as human

mobility, crisis management, conservation and biosecurityind¢i®n planning and
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management, regional development, international business, powrtfioa and pro-
poor tourism, and global environmental change. These are aitleeigas key issues for
the future of international tourism management in the negittéiten years and should
be seen as impetus for the field. Although a number of #iresexternal to tourist
firms it should also be noted that geographers have alde weay significant
contributions to understanding tourism entrepreneurship, innovatioribulisn
channels, and tourism related international trade and busindsed, it is likely that
this research will remain a significant focus for geographearticularly those based in
business schools, in the foreseeable future. Neverthelessaglepds also facing
increasing institutional challenges for its long-term suryigapecially with respect to a
separate identity and skill base. Even though it is a Wiblidh has been a major
contributor to the sustainability of tourism its own long termaioability is becoming
increasingly problematic. Much of the future role of geographiessarch on tourism
in universities, society and in the wider policy-making envirentwill depend upon
their ability to foster and adapt to the new research agevidak will bring tourism

into the public domain, particularly with respect to conservatimhesnvironmental
change. For example, debates over the desirability of long+aael and our tourism
carbon footprint on society (e.g. Gossling and Hall 2006a, c; Hante Shaw 2007;
Scott et al. 2007; Simpson et al. 2008) as well as growing conmegnsocial inclusion
and exclusion debates in the developed and developing world asdagitn how
tourism can create artificial social divides and exaderbations of poverty (Hall and

Brown 2006; Aitchison 2007; Hall 2007b).

Whilst geographers will clearly not have a monopoly on the waystoutevelops as a
subject in the next 5 to 10 years, their continued role as, @b that the subject

embraces many of the contemporary debates and researchsafgeiua tourism not
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only at the level of the firm and its economic concernssbate of the broader social
and environmental challenges. Tourism and the communities thettdiep it clearly
face an uncertain future given the issues of global secarityronmental change and
energy supply. Yet with the growing blurring of the boundaries ofdlec&al science
subjects that now contribute to the study of tourism and thefetbomogenisation of
disciplinary space in the short-term and skills in the longes perhaps pertinent to
conclude with a reconfiguration of Cohen’s (1974) ‘who is a tourist?vho is a
tourism geographer?’ The conceptual clarification of both touaischtourism
geography remains an important ongoing task, not just becaudaenités how we

think, but perhaps far more significantly, what we actuddiynow, given the broader

development of spatiality in tourism research.
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Table 1: Tourism articles in selected leading geograpjuaahals 1998-2007

Journal Thomson | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | Averag
Scientific per yea
(formerly
ISI)
Impact
Factor
2006
Ranking in
geography
and
impact
factor
Annals of the 5/39 - - - - - 1 1 3 - - 0.5
Association (2.141)
of American
Geographers
Antipode 16/39 - - - - 1 - - - 1 - 0.2
(1.287)
Area 21/39 - - - 1 - - 1 - 1 - 0.3
(1.039)
Australian 1 - 1 - 1 1 - 2 1 3 1
Geographical
Studies /
Geographical
Research
Canadian 28/39 - - - - - - - 2 - - 0.2
Geographer (0.824)
Geografiska 23/39 1 1 2 1 - 3 1 1 - - 1
Annaler, (0.950)
Series B:
Human
Geography
Progress in 2/39 - - 1 - - - - - - - 0.1
Human (3.440)
Geography
The 17/39 - - - 1 2 1 1 - 1 2 0.8
Geographical (1.250)
Journal
The 20/39 1 1 1 - 3 - - 1 1 - 0.8
Professional (1.046)
Geographer
Tijdschrift 30/39 2 - - - - 1 1 - 2 - 0.7
voor (0.614)
Economische
en  Sociale
Geografie
Transactions 1/39 - - - 1 1 - 2 - - 1 0.5
of the (3.500)
Institute  of
British
Geographers
Total 5 2 4 4 8 7 7 9 7 6 0.59

Note: Tourism in abstract, key words or title.
In comparisormourism Managemettitad an impact factor of 0.856 aAdnals of
Tourism Researc.543
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